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- Summary DE

This section is intended to explore, analyse and find ways to ..
improve the brand identity of Valari studio. ..

The term brand identity refers to a set of intangible and .=
tangible attributes that convey the company’s value ..
framework, how it operates and how it is perceived by the ‘.
general public. This study built trough the use of the SWOT ..
analysis is a strategic tool. The aim is to help understand the ..
strengths and identify the points that needs improvement, so -'
that the message can be clearly delivered to the client. ..
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Proposal

our

PHILOSOPHY

Value: Valuing the nothingness, giving a peace of mind to everyone visiting Puglia

Architectire: bluring the line between the inside and outside, crossing contemporary
approach with local craftmanship

1 Location: seeking to emphasize the unigueness of the region of Puglia, bringing
people back

Artisans: using tradiotional techniques and working with local craftmenship
Restoration/Revitalisation: giving a new life to the existing structures

1 Identity: representing the place and the local culture, implemented in all of the
projects and the identity of Valari
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Proposal
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Web presence
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Domenico Sasso Federica Russo Nicolo Lewanski
Chief Architect, Puglia A:rg& I‘QJ’ Co- Founder LM Afo‘ ‘/ﬁb{(ﬁo Founder Lopedn
z"
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Domenico is an Architect with over 25 years Federica is an Architect with 7 years of A Graduate of Columbia University, Nicolo'
——
of experience based in Ostuni, where he experience at leading practices including practices at the domestic scale and teaches
regularly carries out work both for new built Haworth Tompkins, Allies & Morrison, at Kingston University and the University of
private houses Massimiliano Fuksas Leeds-Beckett.
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Web presence
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WHO WE ARE

valari

Valari is a network of Architects

daQ@ culta

cultural management academy




Web presence

WHO DO WE WORK WITH?

OUR

PARTNERS

We treasure the network of people we have learned how to work with in a seamless way with.

They are professional and kind hearted, which is how we like to do it ourselves.

Marra
L B A ANNI Pavimenti
- handmade tiles -
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Web presence
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